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Is Amazon taking over the world?

The Amazon website.                                 Verona Kamberi

  In 1994, Amazon was trying 
to sell books online, while 
the rest of the world was 
trying to figure out what the 
Internet was. It’s safe to say 
that the $430 billion compa-
ny saw the cyber future and 
the role 
  Should consumers worry about 
the expansion of Amazon’s sphere 
of influence, or embrace it and the 
resulting ease it brings to consum-
erist society?
  Kayhi senior, Carlos Orta, doesn’t 
see the expansion of Amazon as 
something to fear.
  “To me, it’s not such a bad thing-
-at least as a consumer,” said Orta. 
“It’s actually better for me since I 
can go to one place and get every-
thing I want.”
 Sean Powell believes the growth 
of Amazon will positively affect 
individuals.
  “Personally, living in some place 
that is geographically isolated, 
Amazon is a real blessing,” said 
Powell. “I can get things that I 
would otherwise have to fly down 
to Seattle or boat down to the lower 
48 to get.”
  It is hard to deny the conve-
nience and user friendly approach 
Amazon has built when it comes 
to shopping online. It’s easy and 

simple, but many worry about the 
negative impact Amazon will have 
on small business in small commu-
nities around the nation.
Powell sees Amazon benefiting 
individual consumers, but thinks 

it will negatively impact society 
regarding small communities. 
  “Take our community for example. 
We need to have our sport teams 
go to places that are not paid for by 
our taxes and so in order to go. . . 

they go to businesses here in town 
for donations,” said Powell. “With 
that business gone, that core group 
of investors in our entire commu-
nity, is likewise gone. They want to 
help us out, but how can they?”

Terri Whyte is uneasy about the 
growing reach of Amazon.
  “I get nervous when any company 
gets way too big, way too powerful, 
and has way too much reach.”
  Whyte is uncomfortable with the 
Whole Foods acquisition by the 
e-commerce conglomerate, and is 
unsettled on how their prototype 
grocery stores function. Cameras 
placed throughout the entire store 
track what shoppers take off the 
shelf and put in their cart. Once 
they have finished, they simple 
walk out and are charged from their 
account. There is no hassle of wait-
ing in checkout aisles.
  “I don’t like that. It bothers me,” 
said Whyte. “It reminds of the 
Alexa thing from Google--those also 
bother me.”
  While Amazon does make the 
lives easier for people living in 
isolated geographic locations, 
Whyte worries about the possibil-
ity that it may become the only 
option available to people as they 
drive out competitors, which would 
leave customers at the mercy of the 
company.
“They get so big you’re kinda 
stuck,” said Whyte. You don’t have 
another option and that’s when 
they start to take a little bit more 
and little bit more. It’s starting to 
expand to the point where you’re 
kind of forced to [order from them], 
especially with the shipping up 
here. They are just creeping in.”

   Hydro Flasks are 
everywhere. No mat-
ter where you go, the 
odds are you’ll see 
that at least 1 out of 
every 2 people have 
a Hydro Flask with 
them. 
  The question is, what 
makes these water bottles 
so popular? Is it the shape? 
The colors? Junior, Mor-
gan Tiffany loves the fact 
that Hydro Flasks have the 
ability to keep cold drinks 
cold, while also having the 
ability keep hot drinks hot. 
   “They come in plenty of colors 
and sizes so you have a lot to 
choose from,” said Tiffany. “They 
are really convenient for keep-
ing cold drinks cold for 24 hours 
AND hot drinks hot for 12 hours. I 
also like how they come plain and 
simple that way you can decorate 
them with whatever stickers you’d 
like.”
   One of the most common things 
you’ll notice on Hydro Flasks are 

the stickers. By looking at some-
one’s Hydro Flasks stickers, you 
can really get an idea of what they 
are like and what types of things 
they enjoy. Some people have 
certain reasonings behind their 
stickers, and others just don’t really 
know why they chose them or how 
they even got them. Junior, Olivia 
Kinunen got her Hydro Flask stick-
ers from places she’s been and as 
gifts. 
   “Lots of my family members have 

given me stickers that I have saved 
up,” said Kinunen. “I like to get 
stickers from the different places 
I’ve traveled as reminders and 
souvenirs.” 
   Everyone has their own style. For 
example lots of Hydro Flasks have 
an organized decor of stickers on 
them. But others are randomized 
and don’t have a specific pattern to 
them. Sophomore Skillings prefers 
her stickers to be organized and vis-
ible for others to see clearly.

The Hydro Flask effect
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    “I prefer my stickers to be 
organized so they can all be seen,” 
said Skillings. “I think the purpose 
of water bottle stickers is to show 
personality and certain interests so 
that is why it is important to make 
sure they are visible.”
   Not all Hydro Flasks have stickers 
though, Some people are different 
and don’t like to put stickers on a 
brand new water bottle. Junior, Jen-
na Miller doesn’t like the cluttered 
look of stickers on water bottles. 

    “I don’t like stickers on my 
Hydro Flask because it seems very 
disorganized,” said Miller. “I like 
the clean and fresh look of having 
a plain and simple Hydro Flask op-
posed to one that is cluttered with 
stickers.”
   Hydro Flasks have really made 
their way into our day to day lives. 
They’re useful, convenient, and 
fun. They can be used for multiple 
purposes, and have a wide variety 
of common colors that most people 
enjoy. They keep your beverage 
cold, or hot. And overall are really 
sturdy water bottles. 

An assortment of hydroflasks.                                        Chanell Browne


